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Yearly on- site survey. Submitted to Colorado Office of Economic Development & 
International Trade, CO. 

16. Lehto, X. Y., & Ceurvorst, R. (2004). Colorado welcome center study 2003-2004: 
Yearly follow-up survey. Submitted to Colorado Office of Economic Development & 
International Trade, CO. 

17. Lehto, X. Y., & Ceurvorst, R. (2003). Colorado welcome center study 2002-2003: 
Yearly on- site survey. Submitted to Colorado Office of Economic Development & 
International Trade, CO. 

18. Lehto, X. Y., & Ceurvorst, R. (2003). Colorado welcome center study 2002-2003: 
Yearly follow-up survey. Submitted to Colorado Office of Economic Development & 
International Trade, CO. 

19. Lehto, X. Y. (2003). Fort Collins conversion study of promotional efforts of 2002. 
Submitted to the Fort Collins Convention & Visitors Bureau, Fort Collins, CO. 

20. Lehto, X. Y. (2002). Developing a method for managing data for Fort Collins 
Convention & Visitors Bureau: Final report. Submitted to Fort Collins Convention 
& Visitors Bureau, Fort Collins, CO. 
 

21. Vaske, J., Donnelly, M. P., & Lehto, X. Y. (2002). Visitor crowding and normative 
tolerances at congested areas of Rocky Mountain National Park. Submitted to Rocky 
Mountain National Park, CO. 

22. Lehto, X. Y. (2002). Fort Collins conversion study of promotional efforts of 2001. 
Submitted to the Fort Collins Convention & Visitors Bureau, Fort Collins, CO. 

23. O’Leary, J. T., Hill, A., Sorzabal, A. A., & Lehto, X. Y. (2001). Outdoor recreation 
and the NSRE: An examination of involvement patterns: Final report. Submitted to 
US Forest Service. 

24. Lehto, X., O’Leary, J. T., & Glenn, T. (1998). Preliminary analysis on the U.S. 
meetings/conventions and incentive travel market. Submitted to Canadian Tourism 
Commission. 

25. Morrison, A. M., You/Lehto, X., & Bai, X. (1997). Hamilton County Convention & 
Visitors Bureau conversion study of direct-response advertising 1996. Submitted to 
Hamilton County Convention & Visitors Bureau, IN. 

26. Morrison, A. M., You/Lehto, X., & Bai, X. (1997). Conner Prairie conversion study 
of direct-response advertising 1996. Submitted to Conner Prairie Convention & 
Visitor Bureau, Fishers, IN. 

27. Morrison, A. M., You/Lehto, X., & Bai, X. (1997). Howard County Convention & 
Visitors Bureau conversion study of direct-response advertising. Submitted to 
Howard County Convention & Visitors Bureau, Kokomo, IN. 

28. Morrison, A. M., You/Lehto, X., & Bai, X. (1997). Greater Pittsburgh Convention 
& Visitors Bureau conversion study of direct-response advertising for1996. 
Submitted to the Greater Pittsburgh Convention & Visitors Bureau, Pittsburgh, PA. 

29. Morrison, A. M., Sung, H. S., & You/Lehto, X. (1997). Greater Pittsburgh visitor 
profile study. Submitted to the Greater Pittsburgh Convention & Visitors Bureau, 
Pittsburgh, PA. 

30. Morrison, A. M., Sung, H. S., & You/Lehto, X. (1997). Brown County visitor profile 
study. Submitted to the Brown County Convention & Visitors Bureau, Nashville, IN. 



31. Morrison, A. M., Sung, H. S., & You/Lehto, X. (1997). Bloomington/Monroe County 
visitor profile study. Submitted to the Bloomington/Monroe County Convention & 
Visitors Bureau, IN. 

32. Morrison, A. M., You/Lehto, X., and Sung, H. S. (1996). Conversion study of direct-
response advertising. Submitted to Brown County Convention & Visitors Bureau, 
Nashville, IN. 

33. Morrison, A. M., Sung, H. S. & You/Lehto, X. (1996). Conversion study of direct-
response advertising. Submitted to Brown County Convention & Visitors Bureau, 
Nashville, IN. 

34. Morrison, A. M., Braunlich, C. G., Sung, H. S., Nadkarni, N., & You/Lehto, X. 
(1996). Glen Oak Country Club member analysis study, Glen Ellyn, IL. 

35. Morrison, A. M., You/Lehto, X., Sung, H.S., & Cai, L. A. (1996). Conversion study 
of direct-response advertising. Submitted to Springfield Convention & Visitors 
Bureau, Springfield, MO. 

36. Morrison, A. M., Cai, L. A., & You/Lehto, X. (1996). Conversion study of direct-
response advertising. Submitted to Hamilton County Convention & Visitors Bureau, 
Noblesville, IN. 

 
Awards & Honors 

 
1. 2022 Cornell Quarterly Best Paper Award, 9th ITSA Biennial Conference. Food 

experience conviviality. 
2. 2020 Best Paper – City Tourism. 8th ITSA Biennial Conference. Tourism city 

walkability. 
3. 2020 Best Paper- Culture. 8th ITSA Biennial Conference. Winery experience and 

wellbeing: A big data approach. 
4.  2018 Best Paper award (2nd place). 83rd TOSOK conference in Incheon, South 

Korea, for the paper “Tourism self-presentation and its health-related outcome” 
5.  2017 Jim Whyte Fellowship, University of Queensland, Australia. 
6.  2016 Martin Oppermann Journal of Travel & Tourism Marketing Best Article of the 

Year Award. Awarded by Journal of Travel & Tourism Marketing for the paper titled 
“A Confucian analysis of Chinese tourist motivations”. 

7.  2016 Best Paper Award, The 18th Annual Graduate Education & Graduate Student 
Research Conference in Hospitality and Tourism for the paper “Reconciling 
unsatisfying tourism experiences: Message type effectiveness and the role of 
counterfactual thinking”. 

8.  2013 Best Paper Award- Tourism Category, The 18th Annual Graduate Education & 
Graduate Student Research Conference in Hospitality and Tourism for the paper 
“Motivation of Chinese Tourists: A Means-End Approach”. 

9.  2013 International Society of Travel and Tourism Educators (ISTTE) Best Paper 
Award for the paper "Hospitality Across Religions: A Hermeneutic 
Phenomenological Perspective ". 

10.  2011 International Society of Travel and Tourism Educators (ISTTE) Best Paper 
Award for the paper “Having fun together: exploring leisure trip activity participation 
of Korean families with children of disabilities”. 



11. 2011 Asia-Pacific Council on Hotel, Restaurant, and Institutional Education (APac-
CHRIE) Best Paper Award for the paper titled “Cognitive fit effects of online 
customer reviews on tourists’ information search”. 

12. 2009-2010 International Scholar. Kyunghee University, Seoul, South Korea. 
Awarded to scholars with recognized publication record in the university’s effort to 
spur collaborative research and improve its research scholarship quality. 

13. 2007 International Society of Travel and Tourism Educators (ISTTE) Best Paper 
Award for the paper “Affective image congruence between destinations and their 
slogans”. 

14. 2007 Arnold I. Cohen Faculty Development Award. Awarded by the Department of 
Hospitality and Tourism Management, Purdue University. 

15. 2006 Best Paper Award. Awarded by the International Conference of Tourism and 
the New Asia: Implications for Research, Policy and Practice, Beijing, China for the 
paper titled “Segmenting Chinese tourists by information sourcing variables: 
Focusing on the first-time visitors to Macau.” 

16. 2005-2006 Hancook Faculty Fellow. Awarded by Purdue Center for Families. 
17. 2005 Best Paper Award. Awarded by the International Conference on Destination 

Branding and Marketing for Regional Tourism Development, Macao. 
18. 2001 Martin Oppermann Journal of Travel & Tourism Marketing Best Article of the 

Year Award. “Age and cohort effects: An examination of older Japanese travelers”. 

 

Selected Invited Speech 

  
1. Lehto, X. (2022). Celebrating the spirit of hospitality: creating transformative 

experiences [Conference session]. The 9th Biennial International Tourism Studies 
Association (ITSA) Conference, Gran Canaria, Universidad De Las Palmas De Gran 
Canaria, Spain. 

2. Lehto, X. (2020, December 2). Be a thought leader: Turn the ordinary into 
extraordinary [Conference session]. The 8th Biennial International Tourism Studies 
Association (ITSA) Conference, Jakarta, Indonesia. [Hybrid presentation]. 

3. Lehto, X. (2020, September 1). Tourism Experience. Keynote Speaker for the 7 
Experiences Summit. Aalto University, Espoo, Finland. [Virtual presentation]. 

4. Lehto, X. (2020, October 2). ITSA Webinar Series #1 Co-host: Global Going Local: 
On globalization, regionalization, and localization in tourism [Conference session]. 
International Tourism Studies Association (ITSA), Jakarta, Indonesia. 

5. Lehto, X. (2019). Sustainable Factors in Transnational Collaboration Along Silk 
Road Golden Tourism Corridor destinations. Sino-Euro Silk Road Economic Forum. 
Xi’an, China. 

6. Lehto, X. (2019). Tourism as a force for good: Towards a wellness-centered tourism 
product design approach. 2019 Gran Canaria Spring symposium in Tourism 
development, Spain. 

7. Lehto, X. (2019). International Tourism Studies Association (ITSA): Bridging Gaps 
in research, education and engagement. Universidad De Las Palmas De Gran Canaria, 
Gran Canaria, Spain. 

8. Lehto, X. (2018, March 9). International Tourism Studies Association: Past, Present, 
and Future [Invited speech]. ITSA London Office Launch Remarks. University of 
Greenwich, London. 



9. Lehto, X. (2018, March 9). Reflections on Destination Experience Research [Invited 
research seminar]. University of Greenwich, London. 

10. Lehto, X. (2018, August 6-10). Sense and Sensibility: Tourism Scholarship, Practice 
and Humanity [ITSA Keynote Speaker]. The 7th Biennial International Tourism 
Studies Association (ITSA) Conference. Tshwane, South Africa. 

 
11. Lehto, X. (2018, August 6-10). Research and Scholarship Development- One day 

workshop for scholars from Africa and Asia [Conference Session]. The 7th Biennial 
International Tourism Studies Association (ITSA) Conference. Tshwane, South 
Africa. 

12. Lehto, X. (2018, June). Outstanding Scholar Series. Beijing Minzu University. 
13. Lehto, X. (2017, June). Destination Experience Management: The Traveler-

Destination Exchange [Invited research seminar]. University of Queensland, Brisbane, 
Australia. 

14. Lehto, X. (2017, June). Navigating the research water: reflection on research and 
scholarship development [Invited seminar], University of Queensland, Brisbane, 
Australia. 

15. Lehto, X. Y. (2015, June 29). Trends in Research Methodology in Tourism. Hunan 
Normal University, Hunan, China 

16. Lehto, X. Y. (2015, June 25). Destination Experience Management: From 
Restoration to Transformation. Zhejiang University, Zhejiang, China. 

17. Lehto, X. Y. (2015, June 23). Trends in Tourism Experience Management. Ningbo 
Science & Technology. Ningbo, Zhejiang sheng, China. 

18. Lehto, X. Y. (2012, June 15-16). State of the Art Research Techniques [Workshop 
presentation]. College of Tourism Management, Hunan Normal University. Changsha, 
China. 

19. Lehto, X. Y. (2011, June 13). Current Tourism Research [Invited speech]. Beijing 
International Studies University, Beijing, China. 

20. Lehto, X. Y. (2011, June 10). Tourism and Well-being [Invited speech]. College of 
Tourism Management, Hunan Normal University, Changsha, China. 
 

21. Lehto, X. Y. (2010, May 16). Destination branding and marketing [Invited keynote 
speech]. China Tourism Creative Development Forum, Zhejiang University, 
Hangzhou, China. 

22. Lehto, X. Y. (2010, May 12). Destination promotional slogan effectiveness [Invited 
speech]. College of Tourism Management, Hunan Normal University, Changsha, 
China. 

23. Lehto, X. Y. (2009, December 3). Tourism research and market trends in China 
[Invited speech]. BK 21 Program Special Lecture Series, Jeju National University, 
Jeju, South Korea. 

24. Lehto, X. Y. (2009, November 10). Tourism career development employment 
[Invited guest lecture]. College of Hotel & Tourism Management, Kyung Hee 
University, Seoul, South Korea. 

25. Lehto, X. Y. (2009, November 18). Wellness experience at hot spring destinations 
[Invited keynote speech]. 2009 International Wellness Tourism Summit Forum, Wuyi, 
China. 



26. Lehto, X. Y. (2009). PMU dining services customer satisfaction [Presentation]. 
Purdue Housing & Food Services and Purdue Memorial Union. West Lafayette, IN. 

27. Lehto, X. Y. (2008). Harrison County Welcome/Visitor Center Return on Investment 
[Presentation]. A presentation conducted to an audience of Harrison County 
Convention and Visitors Bureau staff, board members and Indiana Welcome/Visitor 
Center Volunteer workers. Corydon, IN. 

28. Lehto, X. Y. (2007). Branding Research and Practices in the Hospitality and 
Tourism Industry [Presentation and Workshop]. China Academic of Science, 
Chengdu (CASC), Sichuan Province, China. 

29. Lehto, X. Y. (2007, May). Purdue Tourism Research and Engagement [Invited e- 
conference speech]. Unlocking Purdue’s Treasure Chest Series, West Lafayette, IN. 

30. Lehto, X. Y. (2006). Marketing Strategies and Service [Invited speech]. 2006 
Summer Cochran Fellowship Program, Purdue University. West Lafayette, IN. 
 

31. Lehto, X. Y. (2006). Building a Stronger Economy through Tourism [Invited Speech]. 
Unlocking Purdue’s Treasure Chest Program, Purdue Cooperative Extension service. 
West Lafayette, IN. 

32. Lehto, X. Y. (2006). Mediating the Effect of Natural Disasters on Tourist Visit 
Intention [Invited Speech]. International Conference of Tourism and the New Asia, 
Peking University and China National Tourism Administration, Beijing, China. 

33. Morrison, A. & Lehto, X. Y. (2005). Image, Positioning and Branding in the 
Tourism and Hospitality Industry [Industry Workshop]. Institute for Tourism Studies 
(IFT), Macao, China. 

34. Lehto, X. Y. (2006, April 18). Harrison County Image Study (2005) [Presentation]. 
Harrison County, Corydon, IN. 

35. Lehto, X. Y. (2006). Harrison County Visitor Profile Study (2005) [Presentation]. 
Harrison County, Corydon, IN. 

36. Lehto, X. Y. (2005, October). Research in the Family Travel Market [Presentation]. 
Strategic Council of the Purdue Center for Families, Purdue University, IN. 

37. Lehto, X. Y. (2002). Shedding Lights on International Travel Trends [Presentation]. 
Colorado Governor’s Conference on Tourism. Denver, CO. 


